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reziume

qveynis ekonomikaze turizmis gavlena 

gamoixateba misi sxvadasxva donis biujetis 

SemosavliT nawilSi gadasaxadebis Sena­

tanis da aseve erToblivi Sida produqtis 

formirebis meSveobiT. socialur sferoze 

turizmis pirdapiri zemoqmedeba aisaxeba 

dasvenebis da gamojanmrTelebis meSveobiT 

SromiTi resursebis xarisxis amaRlebis 

parametrebiT, da aseve mocemul sferoSi 

Seqmnili samuSao adgilebis raodenobiT. 

amdenad turizmSi moicavs udides social­

ur-ekonomikur resurs, da sasurvel re­

alobaSi provocirebas ukeTebs sruliad 

qveynis multiplikatiur efeqts.

sakvanZo sityvebi: turizmi, mdgradi gan­
viTareba, turizmis mdgradoba, saxelmwifo 

investiciuri politika.

gasuli saukunis 80-iani wlebidan 

msoflio ekonomikuri literturaSi, da 

ara mxolod ekonomikur literturaSi 

farTod daiwyo ekonomikis mdgradi ganvi­

Tarebis sakiTxTa ganxilva. swored am pe­

riodisaTvis, kerZod ki 1987  w-es gaeroSi 

gamoqveynda gaeros dacvisa da ganviTare­

bis msoflio komisiis e.w. „brutlandis 

angariSis“ saxelwodebiT moxseneba „Cve­

ni saerTo ganviTarebis“ saxelwodebiT. 

swored am faqtiT dRis wesrigSi dadga 

ganviTarebis politikis da praqtikis ax­

leburi xedva yvela mimarTulebiT, ro­

gorc ganviTarebuli ise ganviTarebadi 

qveynebis mimarT, aseve adamianis saqmia­

nobis sferos Tu arsebuli realobis 

mimarT. swored am periodidan mkvidrdeba 

„garemos“ da „ganviTarebis“ saerTo in­

tegrirebuli gageba. am realobaSi Camoy­

alibda pozicia, rom mdgradi ganviTareba 

es sxva araferia Tu ara „TanamedroveTa 

moTxovnebebis dakmayofilebas momavali 

Taobebis moTxovnilebebis dakmayofile­
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stu-s doqtoranti

turizmis mdgradobis                   

realizaciis gzebi

bebis SesaZleblobebTan kompromisis gaT­

valiswinebiT“.*

droTaganmavlobaSi mdgradobis cne­

ba yovlismomcveli gaxda da 2000 wels 

gaeros mier miRebul dokumentSi tur­

izmis mdgradobis sakiTxebi pirvelad 

iqna ganxiluli. am periodidan mdgrado­

bis kategoriis mTeli sistema Sesabamisi 

datvirTviT „gadamisamarTda“ turizmSi, da 

adekvaturad is rac gamoiyeneba zogadad 

ekonomikis mimarT aq, anu turizmSi naT­

lad misaRebi gaxda. kerZod, mdgradi gan­

viTarebis moTxovnebi turizmSi es aris im 

saxis ganviTareba, romelic uzrunvelyofs 

dRevandel moTxovnilebebs da aseve sasi­

cocxlod saWiroa momavali TaobisaTvis. 

amdenad, zogadad ekonomikis mdgradi gan­

viTareba uzrunvelyofs cxovrebis ukeTe­

si pirobebis Seqmnas erTian dinamizmSi, anu 

aramxolod dReis gadasaxedidan, aramed 

aseve momavlis TvalsawieriT.

mdgradi turizmi turizmis gansakuTre­

bul saxes warmoadgens. amasTan TviT ter­

mini „mdgradi turizmi“ arc Tu ise didi 

istoriis mqonea, magram man srulad daim­

kvidra samecniero Tu praqtikul wreebSi 

Rirseuli adgili. am fonze unda mivaniS­

noT rom turizmis mdgradi ganviTareba 

aris turizmis SesaZlebloba da unari 

drois grZelvadian periodSi Seinar­

Cunos Tavisi raodenobrivi da Tvisebrivi 

* i. xelaSvili. problemebis identificireba 

turizmSi transdisciplinaruli midgomebis gamoy­

enebiT (saqarTvelos magaliTze). ivane javaxiSvi­

lis saxelobis Tbilisis saxelmwifo universitetis 

ekonomikisa da biznesis fakulteti. „globalizaciis 

gamowvevebi ekonomikasa da biznesSi“. II  saerTaSor­

iso samecniero konferencia. Sromebis krebuli. Tb. 

2017  w. gv 628-634
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maCveneblebi, anu gaamarTlos reziden­

tebis da turistebis molodini rogorc 

grZelvadian ise moklevadian periodSi 

ise rom ziani ar miayenos ziani garesa­

myaros mocemul teritoriaze. amasTan aq 

am SemTxvevaSi mdgradoba ekologiuri, so­

cialur-kulturuli da ekonomikuri zemo­

qmedebis dros turizmis saerTo dadeb­

iT balans, da, aseve adgilze momsvlelTa 

erTmaneTze dadebiT gavlenas gulisxmobs. 

amitom turizmis mdgradi ganviTarebisaT­

vis uTuod aucilebelia rom am procesSi 

monawile subieqtebi yvela Sesabamis do­

neze pasuxismgebelni arian da Tavis rols 

urTierTpativscemiT asruleben. amitomac 

SemTxveviT ar mianiSnebs msoflio turis­

tulma organizaciam da vaWrobisa da gan­

viTarebis gaeros konferenciam 2002 wels 

mianiSna, rom „mdgradi turizmi siRaribis 

aRmofxvris sawindaria“.

am fonze samecniero literaturaSi da 

Tanamedrove turizmis praqtikaSi aqcenti 

keTdeba turizmis iseT saxeebze, rogoric 

aris pasuxismgebeliani turizmi (respon-
sible tourism), misawvdomi turizmi (accessible 
tourism) Tavisi Sesabamisi datvirTviT da 

mimarTulebebiT.2 ukanasknelad nanaxia 2023 

wlis 15 Tebervals.

mdgradoba cvladi mocemuloba aris 

- igi socialur-ekonomikur realobaSi ga­

movlenis sakmaod nairgvari saxeebiT ga­

modis. TviT es saxeebi ki Sesabamisi maxas­

iaTeblebiT - raodenobrivi da Tvisebrivi 

cvlilebebiT warmosdgebian. am fonze 

samecniero literaturaSi gamohyofen 

turizmis sferos mdgradobis oTx tips. 

da roca gaverkveviT TviToeuli tipis 

arsSi an maxasiaTeblebSi, maSin SesaZle­

beli xdeba regionis masStabiT turizmis 

„inteleqtualuri“ saxis danaxva. amdenad 

mokled davaxasiaToT turizmis mdgrado­

bis saxeebi.

Zalze susti mdgradoba. es etapi tur­

izmis Camoyalibebis sawyis etapad aRiqme­

ba da xasiaTdeba. turistuli saqmianobas 

ar mivyevarT cxovrebis stilis Secvlamde. 

amasTan am etaps gaaCnia rigi upirateso­

ba: turizmi ganviTarebis alternatiul 

formas warmoadgens, igi hqmnis damatebiT 

samuSao adgilebs.

	y susti mdgradoba. am etapze turizmis 

dargi ganviTarebulia da xdeba tur­

istuli saqmianobis mxardaWera da ax­

ali saxis turproduqtebis SeTavaze­

ba. mimdinareobs xdeba. am realobaSi 

adgilobrivi ekonomikis gaumjobese­

bis da dasaqmebis amaRlebis sasur­

veli areali iqmneba, aseve xdeba moZ­

raoba garemos SenarCunebisken.

	y Zlieri mdgradoba. am etapze tur­

izmi momwifebul etapze imyofeba; 

gamoiyeneba ekologiuri menejmen­

ti da vlindeba garemomcveli sam­

yaros maRali done, ekonomikuri zrda, 

dasaqmebis donis zrda. saboloo jam­

Si Camoyalibebas iwyebs mZlavri tur­

istuli destinaciis Camoyalibeba.

	y Zalian Zlieri mdgradoba. am etapze 

turizmis aqtiuri eqspluatacia xde­

ba. garemos absoluturi konservacia 

mimdinareobs, anu ganaxlebadi da gan­

uaxlebadi resursebis dacva xdeba; 

realizdeba grZelvadiani ekologi­

uri mimzidvelobis dafiqsireba da 

sargebloba.

yovelive zemoTmoyvanili turistuli 

mdgradobis ganviTarebis doneebis mixed­

viT sistematizeba Cven saSualebas gvaZlevs, 

mivideT metad saintereso niSnulamde: ker­

Zod, turizmi mWidrod aris dakavSirebuli 

socialur-ekonomikur ganviTarebasTan, da 

maT Soris mimarTebis xarisxi da

„simZime“ swored turizmis dgradobis 

ama Tu im doniT adeqvaturad warmoCindeba. 

kerZod, maSin roca, arasakmarisi social­

ur-ekonomikuri ganviTarebis regionSi 

turistuli dargi Semosavlis ZiriTad wy­

aros warmoadgens, maSin upirveles yovli­

sa SeiniSneba mdgradobis pirveli da mere 

tipi. mdgradobis mesame tipi ekologiur 

ganviTarebasTan da garemos dacvis uzrun­

velyofis mimarTulebebTan aris dakavSire­2 Устойчивый туризм (sustainable tourism) www. Bstudy.

net/692941.
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buli. rac Seexeba mdgradobis meoTxe tips, 

is ekologiurad mowyvladi regionebiTvis 

aris damaxasiaTebeli.

turizmis saerTo mdgradobaze, da Se­

sabamisad mis doneebze seriozul gavle­

nas axdens zogadad turistul mogzau­

robis mizezebi. swored rom turistuli 

mogzaurobis mizezebi iqna Seswavli evr­

puli komisiis mier da dadginda turistu­

li mdgradobis realizaciis saintereso 

realoba: turistebs upirvelesad ainter­

esebs bunebrivi Taviseburebani, Semdeg ki 

ganTavsebis xarisxi, Semdeg kulturul-is­

toriuli RirsSesaniSnavobebi, fasebis 

saerTo done, momsaxurebis xarisxi da misi 

mimzidveloba da sxv. amasTan, aseve dadg­

inda, rom turistebis survili ganmeorebiT 

ewvion dasvenebis adgilebs met-wilad, xSi­

rad bunebriv-klimatur pirobebTan aris 

.dakavSirebuli.

turizmis mdgradi ganviTarebis moce­

muloba marTvadi realoba aris. es piro­

ba metad sayuradReboa rogorc Teoriuli 

kuTxiT, aseve praqtikis moTxovnebis gasac­

nobad. amdenad, turizmis mdgradobis dinam­

izmis da perspeqtivaSi sasurvelobis mis­

aRwevad uTuod sasicocxlod saWiro aris 

regionSi turizmis mdgradi ganviTarebis 

menejmentis srulad Secnoba da misken moZ­

raoba. amdenad, Cvenis azriT aucilebelia 

warmovaCinoT swored es sistema da misi 

struqtura.

sruliad kanonzomieria is faqti, rom 

turizmis mdgradi ganviTareba es aris su­

bieqtis(subieqtebis) mizandasaxuli saqmi­

anobis Sedegi. amitom aq mTavari aqcenti 

uTuod unda keTdeba turizmis ganviTare­

bis mdgradobis uzrunvelyofis swored 

subieqtebze. es subieqtebi ki asruleben 

erTgvar SemoqmedebiT rols turizmis 

mdgradi ganviTarebis mTlian procesSi da 

amdenad maTze unda moxdes mTavari aqcen­

tis gadatana. amdenad turizmis mdgrado­

bis marTvis subieqtebia:

	y saxelmwifo da adgilobrivi xelisu­

flebis organoebi

	y turistuli organizaciebi

	y turistuli infrastruqtura

wesiT yoveli subieqti orientirebu­

lia Sesabamis saxis obieqtisken da mis 

mimarT adeqvatur da Sesatyvisi qmedebebs 

warmarTavs. turizmis mdgradi ganviTare­

bis marTvis SemTxvevaSi ki obiqtebad ga­

modis:

	y turistuli bazari

	y turistuli resursebi

	y turistuli mimzidveloba.

mas Semdeg rac cnobili xdeba tur­

izmis mdgradi ganviTarebis marTvis sub­

ieqti da obieqti, maSin sruliad naTlad 

yalibdeba turizmis mdgradi ganviTarebis 

marTvis mizani. saboloo jamSi ki es miza­

nia regionSi turizmis mdgradi ganviTare­

bis uzrunvelyofa.

yovelive zemoTaRniSnul mocemulobas 

erTmTlianobaSi kanonzomierad mivyavarT 

turizmis mdgradi ganviTarebis procesis 

miznebis da meTodebis sakiTxTan. aq ki Cven 

gveZleva saSualeba CamovayaliboT tur­

izmis mdgradi ganviTarebis marTvis meqa­

nizmis ZiriTadi amocanebi; esenia

	y turizmis mdgradi ganviTarebis 

saxelmwifoebrivi uzrunvelyofa; 

	y turizmis mdgradi ganviTarebis 

strategiis srulyofa da realizacia; 

	y turizmis mdgradi ganviTarebis 

miznebis miRwevaSi yvela subieqtis 

daintereseba;

	y turizmis mdgradi ganviTarebis marT­

vis monitoringi.

roca zemoT moyvanil turizmis mdgra­

di ganviTarebis marTvis meqanizmis ZiriT­

ads amocanebs CavwvdebiT, aRmoCndeba rom 

am meqanizmis gamarTva da adekvaturi Se­

degis miReba martivi da „sworxazovani“ 

qmedebiT ar miiRweva. aq sayuradReboa 

aramxolod turizmis mdgradi ganviTare­

bis marTvis procesis monitoringi, aramed 

sworad gaTvlili turizmis mdgradi ganvi­

Tarebis saxelmwifoebrivi uzrunvelyofa 

an Tundac turizmis mdgradi ganviTarebis 

miznebis miRwevaSi yvela subieqtis daint­

eresebis faqtori.

yovelive aRniSnuli nebsiT Tu uneb­

lied gvaiZulebs Semdegi yuradReba gada­

investiciebi da inovaciebi
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vitanoT turizmis mdgradi ganviTarebis 

marTvis meqanizmis meTodebze. sxva alter­

nativa ubralod ar gagvaCnia, ramdenadac 

wesiT yvela meqanizmis moZraobas haeriv­

iT sWirdeba saTanado xerxi da midgoma. 

amitomac am dros unda gaviTvaliswinoT 

turizmis mdgradi ganviTarebis marTvis 

meqanizmis Semdegi meTodebi:

	y saxelmwifoebrivi;

	y administraciuli;

	y ekonomikuri;

	y ekologiuri;

	y marketinguli;

	y inovaciuri.

turizmis mdgradi ganviTarebis marT­

vis meqanizmis realizaciis procesSi 

yvela aRniSnul meTods Sesabamisi dat­

virTva gaaCnia. da zogadi konteqstiT gan­

vixilavT turizmis mdgradi ganviTarebis 

marTvis meqanizmis ganSlis process, maSin 

Cven logikurad da aseve kanonzomierad 

mivdivarT biznesis socialuri pasuxismge­

blobis erT did sivrcesTan, xolo Tu 

uSualod davkonkretdebiT, maSin faqtia 

rom TviToeul am mimarTulebas sruliad 

Tavisi da sruliad sakuTari faseuloba 

gaaCnia. zemoT moyvanili meTodebidan am 

etapze yuradRebas mivaqcevT zogierTs 

da mivaniSnebT, rom maTgan saxelmwifoe­

brivi meTodi aerTianebs saxelmwifo da 

adgilobrivi xelisuflebis funqciebze. 

aq sayuradReboa is mocemuloba romel­

ic saxelwifo-kerZo partniorobis saxiT 

yalibdeba. es ki aisaxeba Semdeg mocemu­

lobaSi:

	y 	turizmis sferoSi saxelwifosa da 

kerZo subieqtebis partniorobis Zir­

iTadi prioritetebis, miznebis, amo­

canebis da principebis gansazRvra;

	y mTlianad regionis aseve TviT tur­

izmis socialur-ekonomikuri da eko­

logiuri ganviTarebis donis kom­

pleqsuri analizi, da aseve maT 

ganviTarebaze moqmedi faqtorebis ga­

ovlena;

	y regionis sainvesticio-inovaciuri 

ganviTarebis programis SeTanxmeba 

turistuli firmebis saqmianobis 

miznebTan da mimarTulebebTan;

	y regionis mdgradi ganviTarebis uz­

runvelyofi mimarTulebiT turistu­

li firmebis motivacia;

	y turizmis sferos efeqtianobis xe­

lSewyobis mizniT im pirobebis Seqmna 

romelic regionis infrastruqturis 

programis formirebas da mis dan­

ergvas ganapirobebs.

am gadasaxedidan saWirod migvaCnia yur­

adReba gadavitanoT mdgradi ganviTarebis 

sakiTxze, da kerZod maT Soris turizmis 

sferoSi inovaciis uciloblad gansaxor­

cielebel daTqmaze. arsebuli daSvebis 

mixedviT inovacia turizmSi mdgradobis 

realizaciis erT-erT arsebiT niSnulad 

ganixileba.

ekonomikis ganviTarebis sabazro urT­

ierTobebi mudmivad warmoSobs im mocemu­

lobas, sadac rogorc raodenobrivi da ise 

Tvisebrivi gardaqmnebi maRal moTxovnebs 

warmoSobs. dRes inovaciis globalur 

sistemaSi mravali gadamwyveri cvlile­

bebi xdeba, rac saboloo jamSi turizmis 

sferoSi mimdinare urTierTobis mniS­

vnelovan transformacias axdenen. es exeba 

iseT cvlilebebs, rogoric aris inivaciuri 

procesebis intensiurobis gazrda, inovaci­

is Seqmnis procesis daCqareba, inovaciuri 

saqmianobis axali monawileebis gamovlena.

aRniSnuli momentebi saboloo SedegiT 

sakmaod Rirebulia, ramdenadac yoveli in­

ovaciebi ekonomikur, socialur, bunebriv 

sferoSi ganapirobebs turistuli indus­

triis konkurentunarianobis ufro maRal 

dones, sainvesticio resursebis modinebas, 

aumjobesebs mosaxleobis cxovrebis do­

nes, da qmnis inovator-turoperatorebis 

dadebiT imijs.

am realobis aRiarebis fonze uTuod 

sayuradReboa turizmis sferoSi inovaci­

uri saqmianobis ZiriTad mimarTulebebze 

aqcentis gadatana; aq ki uTuod gamoyofas 

imsaxurebs Semdegi berketebi:

	y axali turistuli marSrutebis dan­

ergva, aseve axali turistuli da 

bakuri qristesiaSvili
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sarestorno produqtis gamoSveba, 

axali saxis sastumro momsaxurebis 

wardgena da a.S.

	y axali teqnikis da teqnologiis gam­

oyeneba;

	y axali turistuli resursebis gamoy­

eneba;

	y biznes-procesebis organizaciis ax­

ali xerxebis wesebis gamoyeneba;

	y axali mimarTulebebis da gasaRebis 

bazrebis gamovlena da gaxsna da a.S.

aq warmodgenili mocemulobebis fonze 

Tanamedrove etapze turizmis sferos spe­

cialistebi, kerZod ki ukraineli special­

istebi - n. Cirskii da t.xvagina turistul 

saqmianobaSi gamohyofen inovaciis ramden­

ime ZiriTad sakvalifikacio niSnulebs.* 

esenia

	y ideebis warmoSoba;

	y inovaciis forma;

	y gavrcelebis forma;

	y kapitaltevadoba

turistuli biznesi iseve rogorc yve­

la biznesi Sinaganad da arsobrivad ori­

entirebulia mdgradobis kategoriaze. 

dRevandel turizmSi saintereso mocem­

ulobas vawydebiT: turizmis mdgradobis 

moTxovnas damoukideblad da miukerZoeb­

lad warmarTavs msoflio arakomerciuli 

organizacia GSTC, romelic sxva arsebiTi 

sakiTxebis gverdiT globaluri mdgradi 

turizmis Tematikas ayalibebs da mis pozi­

cias „standartebis damawesebeli kodeqsis“ 

Zala gaaCnia im martivi mizezis gamo, rom 

am organizacias Tavisi gavleniT da kom­

petenturobis damsaxurebis turizmSi war­

moudgenlad maRali msoflio avtoriteti 

gaCnia. swored GSTC -is mier SemuSavebuli 

da warmodgenili iqna is saerTo dargo­

brivi kriteriumi, romelic sxva qveynebTan 

erTad uTuod unda aiTvisos Cvenma qveya­

nam.

dRes globaluri mdgradi turizmis 

mier SemuSavebulia da msoflios qveynebis 

mier srulad aRiarebulia turizmis mdgra­

dobis kriteriumebi oTxi Temis garSemo;* 

esenia Semdegi saxis daTqmebi:

	y efeqturi mdgradi dagegmva;

	y 	adgilobrivi	 sazogadoebisTvis	 su­

lieri	 da	 ekonomikuri sargeb­

lis maqsimaluri zrda;

	y kulturuli memkvidreobis gamyareba/

gaZliereba;

	y garemoze uaryofiTi gavlenis Sem­

cireba.3

aRniSnuli kriterumebis dacva-real­

izacia sakmaod rTul gzas gadis. es prob­

lema kidev ufro mwvavdeba Cveni qveynis 

SemTxvevaSi. aq upirvelesad unda aRin­

iSnos sakiTxis gadawyvetis strateguli 

xedvis ararseboba; am dros winaplanze 

gamodis TviT problebis Soreul perspeq­

tivaSi gauTvlelobis realoba; am saxis 

e.w. axlomxedvelobas Tan erTvis polite­

konomikuri sibece da sistemuri garRvevebi 

rogorc moqmedebis vertikalSi. am kuTxiT 

Cvens qveyanas sakmaod odenobis konkretu­

li dabrkolebebi axasiaTebs. mxolod sru­

lad gamarTuli piari da marketinguli aq­

tivoba ar hyofnis mdgradobis problemis 

daZlevas; aq sasicocxlod aucilebelia 

elastiuri da srulad gaTvlili menej­

menti.

zemoT aRniSnuli problemis gadasaxe­

didan yuradRebas mivaqcevT Cveni qvey­

nisTvis erT Zalian saWiro da amave dros 

TiTqos-da umniSvnelo iseT sakiTxze, ro­

goric aris qveynis „usafrTxo mogzauro­

bis niSani“. *

2020 wels turizmisa da mogzaurobis 

msoflio sabWom (WTTC) Seqmna turizmis 
usafrTxoebis (Safe Travels) specialuri pro­

tokoli, romelSic usafrTxo mogzauro­

bis organizaciis pirobebi aris gawerili. 

swored es protokolebi saerTo msoflio 

standarts warmoadgens da igi mowodebu­

lia uzrunvelyos rogorc mogzaurTa, aseve 

turizmis industriis sawarmoTa muSakebis 

usafrTxoebas. aq Zalzed sainteresoa erTi 

Zalian martivi momenti: am protokolebSi 

gamoyenebulia saintereso termini - „ax­

3 * Чирский Н. А., Хвагина Т. А., Иновации в экскурсионной 
деятелности. Туризм и гостепприимство. 2015. N 2. Стр. 20-27
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ali normaluri“, romelSic uTuod unda 

iarsebos mTelma msofliom, da maT Soris 

turizmmac. sxvaTaSoris turizmisa da mog­

zaurobis msoflio sabWo yovelwliurad 

gascems jildos Safe Travels - „usa­

frTxo mogzaurobis niSani“.

2021 wels CexeTi usafrTxo turistu­

li mimarTulebad aRiara msoflio tur­

izmisa da mogzaurobis sabWom (WTTC). es 
axali statusi CexeTis qveyanas saSuale­

bas miscems turistebi ufro meti qveynidan 

miiRos. imedia uaxloes momavalSi saqa­

rTvelo gaxdeba „usafrTxo mogzaurobis 

niSnis“ mflobeli da aq turizmis mdgra­

dobis erT-erTi niSnulad aRiareben.5                                              
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WAYS TO REALIZE THE SUSTAINABILITY OF TOURISM

Bakrui Christosiashvili
Abstract

The impact of tourism on the economy of the country is expressed in the contribution of taxes to the revenue 
part of the budget at different levels and also through the formation of the joint domestic product. The direct im-
pact of tourism on the social sphere is reflected through recreation and recuperation parameters for improving the 
quality of labor resources, as well as the number of jobs created in a given field. Thus, tourism includes the largest 
socio-economic resource, and in the desired reality provokes the multiplier effect of the entire country.
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